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Welcome to MEX – the PMN Mobile User Experience conference

Hosting an event on such an ephemeral subject as ‘user experience’ presents a challenge for everyone involved.
We soon realised that one of our primary objectives would be to define what we mean when we use the term
‘user experience’ and what it represents for the industry. It is appropriate, therefore, that we should seek to
answer this question in the very first session of the conference and provide a context for the debates to follow.

MEX is the product of thousands of conversations and hours of research, distilled into two days of debate and
relaxed networking.With so many of the world’s user experience experts gathered together for the first time,
we have an extraordinary opportunity to discover the cutting edge of thinking in this field.

The diversity of the speaking agenda reflects the breadth and complexity of the topic, but a single consistent
theme has emerged in bringing together this conference: understanding the dynamics of the user experience
and placing the customer back at the heart of the value chain is now a key strategic challenge for everyone in this
business.Whether you are several layers removed from the end consumer, or a front-line brand seeking direct
customer relationships, understanding the user experience has never been more important.

With this in mind, we have designed MEX as an event where the most creative minds from the design industry
can share the stage with senior commercial managers from the mobile telecoms business, where corporate
‘pitches’ are replaced by lively discussion and where our objective is to ensure everyone leaves with at least
five genuinely new ideas.

It is implicit in any conference on the topic of user experience that the ‘event experience’ itself should be of
the highest standard.We hope the special efforts that we have made will ensure that you find MEX informative,
valuable and – above all – refreshingly different.

Marek Pawlowski Mark Hamilos
Editorial Director Operations Director
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DAY ONE - 08:45-10:15

REDEFINING THE MOBILE USER EXPERIENCE

DAY ONE - 08:00-08:30   
REGISTRATION AND COFFEE

Day One

The term ‘user experience’ is frequently misunderstood within the mobile
telecoms industry, its scope limited primarily to describing the interface
layer of handsets. User experience touches all levels of the value chain and
understanding the depth of this issue is key to developing an industry more
responsive to customer needs.

• What are the key elements of the user experience? How do customers
form an impression of a product: from point of sale to ongoing support
and service? 

• Does the customer really perceive the operator to have overall
responsibility for their mobile experience? How can the industry evolve
the value chain to deliver an experience that is greater than the sum of
its parts without losing focus on the end customer? 

• Are legacy systems preventing the industry from embracing a truly
integrated approach to the mobile user experience?

The first steps towards an enhanced user experience must begin with
identifying the real requirements of diverse and over-lapping customer
groups.The industry needs to evolve from today’s model of usage patterns
dictated by the availability of the latest technology to a business which
understands different users will require different ‘journeys’ to reach their
mobile services.

• What techniques can we use to gain better insight into what really
drives customers?

• What are the current frustrations facing mobile users? How do these
issues differ across cultures and market territories?

• How can operators ensure their customer service objectives and
brand values are reflected throughout their organisational structure
and customer touchpoints? 

• Is the industry really aware of the cost of a bad user experience?
How do you measure the results of enhanced customer experience? 

Chairman:
Marek Pawlowksi
Editorial Director, PMN 

Keynote:
Juha Christensen
CEO, Sonopia

Expert opinions from:
Pertti Johansson
President, Qualcomm Europe
Don Levy
President, Sky MobileMedia
Yves Christol Head of Device
Requirements, Orange

Chairman:
Will Harris
CEO,The Bank 

Keynote:
Charlie Dawson
partner and founder,
The Foundation 

Expert opinions from:
Ulrich Leiner
Head of User Experience,
Siemens Communications
Balaji Bal CTO, SurfKitchen
Peter Baldwin CEO, MSX

day #1

DAY ONE - 10:45-12:15

UNDERSTANDING THE CUSTOMER AND

DELIVERING THE REVENUE BENEFITS

OF A CUSTOMER-FOCUSED EXPERIENCE

DAY ONE - 10:15-10:45   
MORNING REFRESHMENTS
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DAY ONE - 13:00-14:00   
LUNCH
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DAY ONE - 14:00-15:30

EXPLORING THE KEY TECHNOLOGY ENABLERS

OF THE MOBILE USER EXPERIENCE

A wide range of software and hardware platforms are emerging to support
the industry as it seeks a cost-effective path towards greater differentiation.
The increasing availability of low-cost ‘building blocks’ for delivering mobile
products is also lowering the barriers for new entrants from the media and
consumer electronics industries.

• What are the key technology enablers of a customer-focused mobile
user experience? 

• Which elements of the user experience should reside on the network
and which should be executed locally in a client application? How do
over-the-air (OTA) update platforms change this equation?  

• Which application and OS platforms offer a genuinely open and
extensible solution for delivering customised mobile experiences?

• Does today’s technology enable the industry to deliver the perfect
customer experience? 

• How much longer will the industry be able to differentiate products on
the basis of technology and which customer segments will continue
respond to this style of product development?  

Advances in underlying technology platforms are enabling a new generation
of interfaces to take advantage of high resolution colour displays, 3D
elements and new navigation techniques.At the same time, industrial
designers are being freed to experiment with more creative form-factors.
This session explores the range of interface solutions available, innovations
in design and materials.

• What lessons can be learnt from the success of standalone media devices
such as the iPod, Creative Zen, Nintendo Gameboy and PlayStation
Portable? Does the industrial design of these devices translate into an
effective mobile user experience or do telecom devices require a
fundamentally different design approach?

• How can you effectively support data creation and data browsing in small
form-factor devices?

• Can removing features from a device or service actually enhance the
user experience? 

• How are new materials changing the design of mobile phones? 

Chairman:
Chris Jones
Director & Senior Analyst, Canalys

Keynote:
Rob Woodford
Senior Manager for Market
Development, Macromedia

Expert opinions from:
Mats Nilson
Managing Director, Open Mobile
Terminal Platforms (OMTP)
Initiative
Yoram Salinger
CEO, Red Bend Software
John Forsyth 
Head of Propositions, Symbian

Chairman:
Gus Desbarats Chairman, Alloy

Keynote:
Sofia Svanteson Head of Mobile
Concepts, Ocean Observations

Expert opinions from:
Matt Millar 
CTO, Mobile Innovations
Jacques LaPointe
Director of Product Management,
Zi Corp
Peter Molin
Vice President of Product
Management, UIQ
Kristoffer Aberg
Senior Interaction Designer,
Sony Ericsson

DAY ONE - 16:30-18:00

INNOVATIONS IN SOFTWARE

INTERFACES AND INDUSTRIAL DESIGN

DAY ONE - 16:00-16:30   
AFTERNOON TEA

DAY ONE - 18:00-19:30   
DRINKS - All MEX participants are invited for relaxing drinks and chat
in the Bishopsgate and Chancery Rooms of The Great Eastern Hotel.
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DAY ONE, 6TH SEPTEMBER

- 08:45-10:15 Redefining the mobile 
user experience

- 10:45-12:15 Understanding the customer

- 12:15-13:00
INSIGHT: MEET THE CUSTOMERS

- 14:00-15:30
Exploring the key technology enablers
of the mobile user experience

- 15:30-16:00
INSIGHT: AUGMENTED REALITY CHECK

- 16:30-18:00 Innovations in software 
interfaces and industrial design 

DAY TWO, 7TH SEPTEMBER

- 09:00-10:30 Delivering mobile services 
and building customer trust

- 10:30-11:00 
INSIGHT: PUSH TO PROMOTE CONTENT

- 11:30-13:00 Media opportunities, MVNO
partnerships and alternative business models 

- 14:00-14:30 
INSIGHT: USABLE PRODUCTS COMPANY

- 14:30-16:00 Supporting user-driven
personalisation 

- 16:30-18:00 Access for all: the inclusive
mobile experience 
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day #2 DAY TWO - 09:00-10:30

DELIVERING MOBILE SERVICES AND

BUILDING CUSTOMER TRUST

DAY TWO - 08:15-08:45   
COFFEE

Seamless integration between the interface elements which interact 
directly with the user and the complex systems which drive a service 
are the key to building trusted relationships. Growth in mobile services
requires a new level of co-operation between groups with responsibility 
for technology implementation and those managing the business processes.

• What are the key differentiators when designing content and applications
for the mobile environment?  

• Why has usage of transaction-based (SMS-style) services far exceeded
that of applications built around a browsing experience? Which method 
is most effective and how does this differ across activities? 

• How does customer trust change from service to service? Which brands
give the customer sufficient reassurance to start spending money on
additional mobile services?

Media companies have held back on a more substantial commitment to the
mobile channel until they can be assured of delivering a truly compelling
offering which goes beyond ringtones and simple downloads.When the key
asset of your business is an intangible entity like customer experience,
delivering consistent quality across all your channels - whether those are
theme parks or the screen of a mobile telephone - is of critical importance.

• Which brands are best positioned to pursue MVNO ventures? Will
lowering the barriers to entry in the MVNO market alter the strategic
relationships between operators and media companies? 

• Does a good brand experience = a good user experience? How can large
media brands leverage their assets in mobile services without swamping
users with their corporate image?

• What effect will the additional capacity of 3G networks for delivering
rich content have on the user experience? How can the industry evolve
the user interface and handset design to support new media types, such
as broadcast content? 

Chairman:
Mike Grenville 160characters.org  

Keynote:
Anil Malhotra 
Chief Alliances Officer, Bango.net

Expert opinions from:
Sarah McVittie CEO, Re5ult
Matt Hooper Vice President,
Marketing & Strategic Alliances, Elata
David Woollands 
Senior Manager, International
Consumer Propositions,T-Mobile
Mikko Rontynen Technology
Platforms Manager, Nokia
Scott Weiss Principal, Usable
Products Company

Chairman:
Nigel Walley
Managing Partner and founder,
Decipher

Keynote:
To be confirmed

Expert opinions from:
Pamir Gelenbe
Director of Corporate
Development, co-founder, Flytxt
Mike Kent Vice President,
EMEA, Action Engine 
Steven Trew Head of Mobile
Services, Financial Times 

DAY TWO - 11:30-13:00

MEDIA OPPORTUNITIES, MVNO PARTNERS

AND ALTERNATE BUSINESS MODELS

DAY TWO - 11:00-11:30   
MORNING REFRESHMENTS

DAY TWO - 13:00-14:00   
LUNCH
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DAY TWO - 14:30-16:00

SUPPORTING USER-DRIVEN PERSONALISATION

Providing users with the tools to tailor their mobile experience to their
individual tastes and usage patterns is the one of the most empowering
moves the industry can make towards a better mobile user experience.
However, it presents the dual challenge of delivering both highly usable
personalisation technology and justifying the business strategy case for
investing in an initiative which arguably reduces centralised control of the
subscriber experience.

• Does true user-driven personalisation represent the ‘end game’ of the
mobile experience? Do all users really want this level of control over
their mobile devices?

• How can giving users greater control of their mobile environment lead
to increased revenues for operators and content providers?  

• What are the administration challenges involved in supporting greater
personalisation?

• How does the user experience need to evolve when the mobile handset
becomes the user’s primary digital store for photos, audio and video
content? How can it interface effectively with everything from the
desktop PC to a home audio system?   

Mobile communication is recognised as a key enabler for connecting
previously excluded groups, ranging from those with physical impairments
to rural communities in developing countries.These markets require a
specialised approach to the mobile user experience, representing both a
unique design challenge and a significant opportunity for the industry.

• What are the key groups which have been previously excluded from
mobile communications by economic, geographical or physical factors? 

• Can the industry meet the needs of these groups within its existing
structure or is a new approach required? 

• How do you make it cost-effective to develop products for
comparatively small niches? Are accessories and after-market
modifications to existing products the answer? 

• Is a sense of corporate responsibility enough to bring these issues to the
industry’s attention or does it require legislative action?  

Chairman:
Julian Swallow
CEO, Mobrio

Keynote:
Olof Schybergson
Partner, Fjord

Expert opinions from:
Fabio Sergio
Mobile Interaction Design
Strategist
Simon East
CTO, Cognima
Mike Bell
Director of Business
Development, RealEyes3D

Chairman:
Ben Soppit Director of Strategic
Initiatives, GSM Association 

Keynote:
Charlotte Grezo 
Director of Corporate Social
Responsibility,Vodafone 

Expert opinions from:
Martin de Koning Corporate
Communications Director, Celtel
Aditya Dev Sood
Founder and CEO, CKS
Vincent Fontaine 
CEO, Acapela Group 

DAY TWO - 16:30-18:00

ACCESS FOR ALL: 
THE INCLUSIVE MOBILE EXPERIENCE

DAY TWO - 16:00-16:30   
AFTERNOON TEA

DAY TWO - 18:00   
CLOSE OF CONFERENCE - 
We look forward to welcoming you next year to MEX 2006.
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sponsors
Mobile Innovation designs, develops and integrates user interface software
solutions that allow handset manufacturers and network operators to quickly and
cost-effectively differentiate and customise their products and services. Our mission
is to enable people and businesses to take full advantage of features and functions
of mobile phones in a simple, intuitive and fun way. Customers include the world’s
leading handset manufacturers, network operators and semiconductor suppliers.
Mobile Innovation and its employees have been instrumental in the creation of
many devices based on Symbian OS™ that are shipping today.

url: www.mobileinnovation.co.uk

contact: Jonathan Sulenski, CEO  jonathan.sulenski@mobileinnovation.co.uk
Mobile Innovation Ltd.
12 Park Crescent, London W1B 1PH United Kingdom

SurfKitchen is the world’s leading provider of mobile software to the Mobile
Dynamic User Experience (DUE) market. DUE software enables any organisation
to rapidly and cost-effectively offer advanced mobile data services - key revenue
generators - and to brand and customise (over-the-air) the look and feel of the
end user’s device. SurfKitchen is currently featured in the Sunday Times’Tech Track
100 and is one of the best-performing and innovative high-tech private companies
of Europe and Israel in the fourth annual Tornado100 list from Tornado Insider
magazine. SurfKitchen’s SurfKit Mobile software powers some of the world’s leading
mobile operators and media companies including O2 UK, O2 Germany,Telenor,
Sonofon,Telefónica Moviles,TIM Italy,TIM Greece and Smart Global. For further
information visit: www.surfkitchen.com

url: www.surfkitchen.com

contact: Abbey House, 1650 Arlington Business Park
Theale, Reading, Berkshire RG7 4SA United Kingdom

Red Bend Software develops advanced solutions for updating complex
software and firmware on mobile devices that are already in users’ hands. Based
on its patented vCurrent™ Mobile technology, the company’s solutions enable
mobile handset manufacturers and operators to create, install and manage firmware
updates that can be delivered cost-effectively, reliably, and securely over-the-air.
Siemens Mobile, Sony Ericsson and other leading manufacturers have selected Red
Bend’s FOTA solutions to dramatically decrease the cost of firmware repair and
enable them to bring new mobile devices to market more quickly.
Red Bend maintains offices in the US, the UK, Israel, China and Japan.

url: www.redbend.com  e-mail: info@redbend.com

contact: Red Bend Software, Inc.
175 Crossing Blvd., Suite 320, Framingham, MA 01702 USA

tel.: +1 508 270 4590  fax: +1 508 270 4595

The Nokia Series 60 Platform, built on the Symbian OS, is the world’s leading
smartphone platform. It is licensed by some of the foremost mobile phone
manufacturers in the world including LG Electronics, Lenovo, Nokia, Panasonic, Samsung,
Sendo and Siemens. Millions of Series 60 based phones are already on the market.

Through it’s award winning user interface, extensive support for new mobile services
(such as rich content downloading and streaming) and the endless innovation
potential for partner solutions, the Series 60 Platform provides an open, secure
and scalable business opportunity to mobile operators and 3rd party developers.
The optimal balance of openness and security provided by the platform ensures
that the full potential of the platform is available for solid business generation.

url: www.series60.com

SPONSORED BY

SPONSORED BY

SPONSORED BY

SPONSORED BY
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QUALCOMM is a global leader in developing and delivering innovative digital
wireless communications products and services based on Code Division Multiple
Access (CDMA) technology.With offices throughout Europe, Qualcomm works
closely with numerous operators, manufacturers and developers to enable the
successful commercial roll-out of compelling, feature-rich 3G WCDMA (UMTS)
and HSDPA services across the region.

QUALCOMM is responsible for the BREW® ecosystem, QPoint™ location services
software, QChat and BREWChat® push-to-chat solutions, and is chartered with
driving development of next-generation wireless data applications, technologies and
value-added services. QUALCOMM’s latest offering is BREW uiOne.

BREW uiOne is designed to increase market differentiation and revenue potential
for wireless operators, decrease time-to-market for handset delivery, and allow
publishers and developers to expand into new areas of application development.
Feature-rich user interfaces developed with BREW uiOne can be delivered over
the air, enabling consumers to customize the individual look and feel of their phone
and organize features in their own unique way.

url: www.qualcomm.com

Zi Corporation dramatically improves the usability of mobile devices and the
applications and services on them; including, SMS, MMS, e-mail and Internet
browsing. Zi provides device manufacturers and network operators with a full
range of intuitive and easy-to-use input solutions; including eZiText® for one-touch
predictive text entry, eZiTap™ for intelligent multi-tap entry, Decuma® for natural
handwriting recognition and the new Qix™ service delivery engine to enhance
the user experience and drive service usage and adoption.

For more information on Zi and its technologies, please visit www.zicorp.com.
For demonstrations of Zi technologies at MEX, please e-mail Linda Wu
(lwu@zicorp.com) to arrange a meeting with a Zi representative.

url: www.zicorp.com        e-mail: lwu@zicorp.com

contact: Linda Wu, Marketing Manager, Zi Corporation

MSX provides an end-end solution to produce compelling mobile subscriber
experiences for leading operators, MVNOs and consumer brands.The MSX
Platform comprises a comprehensive suite of client, server and tool products for
creating deeply brand-customised mobile phones and services.

The robust carrier-grade MSX Server enables branded services to be created,
published and managed within the operator’s infrastructure.The MSX Engine
provides a flexible vector based environment which controls the entire experience
for low power mass-market feature phones whilst also providing easier access to
legacy mobile service silos like WAP, J2ME, BREW or I-Mode.

MSX was formerly known as MVoem Inc.

url: www.msxinc.com       e-mail: peter@msxinc.com

contact: Peter Baldwin, CEO   direct: +1 415 901 6427    mobile: +1 415 420 6299

The Mobile Data Association is the UK’s leading trade body representing the
common voice of the mobile data industry, and is the official authorised consolidator
of SMS and WAP market data on behalf of the main UK cellular networks.With over
90 members throughout Europe, the MDA provides a forum for the industry to
meet and share information and is a credible point of contact for both press and
consumers.The MDA promotes the uses and benefits of mobile data through
conferences, seminars, the media and a dedicated website and maintains an informal
dialogue with the appropriate government and regulatory bodies.

url: www.mda-mobiledata.org & www.text.it  contact: Martin Ballard

tel: +44 (0)7041 340235  email: martin.ballard@mda-mobiledata.org

sponsors SPONSORED BY
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fact sheet WHAT
MEX is the strategy forum for pioneers of mobile
user experience

WHEN
6 - 7th September 2005

HOW MUCH 
GBP 1199 + VAT @ 17.5% (where applicable) 
for the full 2 day conference

HOW DO I RESERVE MY PLACE
Book on-line at www.pmn.co.uk/mex/ or call on 
+44 (0)20 8680 2543

WHO DO I CONTACT FOR MORE INFORMATION
Marek Pawlowski
e-mail: marekpawlowski@pmn.co.uk
tel: +44 (0)20 8680 2543

THE VENUE
The Great Eastern Hotel
Liverpool Street
London EC2M 7QN
United Kingdom
tel: +44 (0)20 7618 5000
url: www.great-eastern-hotel.co.uk

TRANSPORT LINKS
Tube: Liverpool Street 
(Central, Circle, Hammersmith & City, Metropolitan lines)
Rail: Liverpool Street
Air : London City, Gatwick, Heathrow, Luton or Stansted

SPONSORSHIP INFORMATION
Mark Hamilos  
e-mail: markhamilos@pmn.co.uk
tel: +44 (0)7748 684232

Please visit www.pmn.co.uk/mex/ for continuous updates and
additional information on transport, the local area around the
conference venue and restaurant recommendations.

GET MEX ON YOUR MOBILE WITH SURFKITCHEN

Text ‘mex + your handset model number’ to 
+44 7739 899 243

PMN is working with event sponsor SurfKitchen to
provide access to all the latest information from the
MEX conference direct to your mobile handset. Using
SurfKitchen’s Dynamic User Experience technology, you
can view offline the conference agenda, session details,
news announcements, user surveys and details of
restaurants, shops and sites of interest in the local area.
MEX content on your handset will also be kept up-to-date
through SurfKitchen’s Over-the-Air (OTA) technology.

To receive the MEX application on your mobile,
simply text ‘mex + your handset model number’ to 
+44 7739 899 243. e.g. For a Nokia 6600 text ‘mex
6600’ (without quote marks).

Supported handset models include:
Nokia 3660, 6600, 6630, 6680, 7610, 6230i; Motorola
v360, v600, e1000; Sony Ericsson k600i, k700i, k750i

You will receive a reply stating that your request has
been successful followed by a WAP push message with a
direct link to download the MEX application.

Support for further handsets is continually expanding.
If your handset is not listed above, please visit
www.pmn.co.uk/mex/mobile/ to see if support for your
model has been added.

Important information: PMN is making no charge for
the MEX application, but your operator’s standard text
messaging and data download rates will apply. PMN may
send occasional updates to your handset during the course
of the two-day conference in the form of a text or WAP
push message.Your phone number will not be used for any
other purpose and you will not receive any messages after
the event has finished on 7th September 2005.
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